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Foreword
 
It is my pleasure to welcome you to the creative work of the Design students of 2022 
from the University of Sunderland. This lovely catalogue has been designed by one of our 
current graduating students Gareth Hall, and we are proud and delighted to have this, to 
celebrate the work of our students from degrees in:

BA (Hons) Illustration and Design 
BA (Hons) Fashion Design & Promotion 
BA (Hons) Fashion Product & Promotion  
BA (Hons) Animation & Games Art  
BA (Hons) Graphic Design

Our design degree programmes are truly international, and our students study these 
courses, not only in Sunderland, but also in Singapore, Malaysia, Hong Kong, Uzbekistan, 
Trinidad, Greece and Thailand. 

Indeed, we will be welcoming many of our international students from our partner 
colleges around the world to the opening of the degree show in June 2022. Many are 
making a special trip to attend and their work will be on show in the exhibition through 
the summer.

All of our students benefit hugely from this global perspective. They have the opportunity 
for student exchange with our courses in other countries, and can apply to study a 
semester overseas if they wish. Or they have the opportunity to share creative briefs with 
our students in different parts of the world and gain a much better understanding of the 
cultural differences in interpretation, when they share the outcomes. 

Here at Sunderland, we have a focus on industry and professions facing learning.  
This means that the learning and teaching is geared towards producing graduates 
with professional skills in their specialist fields - particularly the ability to innovate, 
apply advanced conceptual and technical skills, practical hands-on experience, and the 
adaptability to apply their skills to a broad range of work. Our staff are highly connected in 
the creative industries and our industry partners frequently tell us how much they value 
our graduates.

The students in this catalogue have also demonstrated the spirit to produce this excellent 
work despite studying their degrees during such a difficult time of global pandemic.  
This is a testament to their determination and resilience and we commend them for it. 

The Design degrees at Sunderland are well known for their focus on ethical design. Our 
students understand the enormous power that design has to influence people, to change  
opinions, behaviours and societies. I’m sure that I speak for all of my team, when I say that it 
is our dearest wish that our graduates should always use their power of Design to do good, 
and to make the world a better place. Truly there has never been a greater need for this. 

We wish all of our graduating students every success and happiness throughout their lives 
and careers, and we look forward to seeing what amazing things they go on to achieve!

 
Gurpreet Singh 
Head of Design
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BA (Hons) Graphic Design 

Graphic Design at Sunderland draws from the contemporary 
world and has a culture that places concept, message, 
meaning and purpose at the heart of its discourse; and this is 
increasingly essential.

It has been a privilege to witness the response of our 
students within the unique confines and pressures 
brought about by a pandemic; growing and adapting to 
new challenges and exploring new ways of being.

Developing a diverse set of skills and ideas, we see spirited 
and agile communication in all its forms. The analogue 
and technical provide a fertile ground for exploratory 
concept and dialogue; testing boundaries, provoking 
thought, seeking reverence and engaging curiosity.

It’s a pleasure to present this small sample of work from a 
varied, prolific and dedicated group. We wish each of them 
every success and look forward to watching as they help to 
shape the world to be a better place.

We trust that you will enjoy the show.

 
Graham Mitchell 

Programme Leader
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“ The tutors and the technicians have  
been fantastic and really supportive. 
Overall I have had a really positive 
experience at this university.”
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Emilia Apreda

BA (Hons) Graphic Design

Email: emyapreda@hotmail.co.uk

Instagram: @EmiliaApreda

Instagram: @E.A.Create
 

www.EmiliaApreda.co.uk

The Face of inJustice

The Face of inJustice is a graphic journal which captures 
the emotional and tragic tales of innocent people that 
have been wrongly convicted and imprisoned for crimes 
they did not commit. After many years of having their 
liberties denied, these men and women were finally 
exonerated but unfortunately the greater issue does not 
end there. 

StormXCollabs is a unique packaging range of craft beer 
designed for the North Eastern brewery Black Storm.  
Each can is influenced by a decade in music and the hits 
that made them great from ‘Twist and Stout’ to  
‘Blue Suede Brew’. 

Media: InDesign, Illustrator, Photoshop, Cinema4D, Pencil

Hannah Ferry

BA (Hons) Graphic Design

Email: Hannahferry29@hotmail.co.uk

Instagram: @sourboi2000

The Ocean Project

The purpose of this project is to educate and spread 
awareness about how plastic pollution in the ocean 
impacts our ocean environment and sea life. Its aim is to 
encourage people to live a more anti-plastic, pollution  
free existance as a way of protecting marine life and 
habitats, through a series of thought-provoking images 
and illustrations. 

Media: InDesign, Illustrator, Photoshop
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Gareth Hall

BA (Hons) Graphic Design

Email: gareth@turnip.design

www.turnip.design 

Hirestreet / Talkers 

Hirestreet required a Christmas campaign to promote 
their sustainable renting of garments. I undertook a 
Christmas campaign launching their new baby clothing 
range suited to mothers who want to match their child.

Walkers is a campaign submitted to the D&AD New 
Blood Awards to get Brits between 18-30 to open up and 
talk instead of saying ‘I’m Fine’. Working with Charlotte 
Quigley, we developed Talkers with predefined sentence 
starters to open up the conversation. 

Media: InDesign, Illustrator, Photoshop, XD, Cinema4D, 
After Effects

Nathan Harvey

BA (Hons) Graphic Design

Email: nathan.harvey@hotmail.co.uk

Instagram: @nathan_w_h_design 

Creative visualisation: Neuromancer 

Kirin - Branding for a fictional alcohol brand

Whizz - Branding for a fictional drug brand

Yeheyuan - Branding for a fictional cigarette brand

Pistol - Prop design, 3D modelled, printed and painted

Media: Illustrator, Cinema4D
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Tara Kealy

BA (Hons) Graphic Design

Email: kealytara3@gmail.com

Instagram: @kealy_designs 

My project for Spotify Audio books. I used photography 
and Photoshop along with Illustrator to create these ads. 
I have six different advertisements for different formats. 
These are two of my advertisements in a format suitable 
for Instagram.

A logo I created for a design company using illustrator.  
This design company would be reliable, trustworthy  
and secure.

Packaging I designed for a clothing company called  
Hire Street. I printed the tissue paper and used  
vinyl for the logo. 

Media: InDesign, Illustrator, Photoshop, After Effects

Nick McCulloch

BA (Hons) Graphic Design

Email: nicholasmcculloch77@yahoo.co.uk

Instagram: @lastpostdaily 

I have a personal interest in Stoic philosophy which  
has influenced my final project “Last Post Daily”,  
I strongly believe that being aware of your mortality  
can inspire urgency.

I started an anti-social media campaign to raise awareness 
of the harm caused by social networks. Do we really 
want to spend our finite time looking at pictures of our 
neighbour’s new greenhouse? 

My research uncovered the testimony of Silicon Valley 
insiders who condemn social media. Some even 
expressing guilt for helping develop such networks due  
to the many negative effects of excessive usage. 

Media: Illustrator, After Effects

MAKE THIS POST THE LAST 
POST YOU SEE TODAY:
 

IN A LIFETIME
USERS WILL SPEND 
6 YEARS AND 8
MONTHS ON 
SOCIAL MEDIA 

 Source - broadbandsearch.net.

MAKE THIS POST THE LAST 
POST YOU SEE TODAY:
 

Current C.E.O of Apple

‘THERE ARE SOME 
THINGS I WON’T 
ALLOW; I DON’T 
WANT THEM ON A 
SOCIAL NETWORK.’
TIM COOK   ON HIS FAMILY.



60 61

Charlotte Quigley

BA (Hons) Graphic Design

Email: charlottequig.creative@gmail.com

Instagram: @charquigcreative 

Threepoints is a football concept and campaign with an 
end goal to educate, tackle and challenge online football 
abuse. Threepoints aims to visualise match performance 
by in-game spoken fan data. Participating in the 
campaign league, fans compete under the spotlight while 
a collective performance determines the position of their 
beloved team.

Walkers, a D&AD mental health campaign aimed to 
break the stigma of Brits between 18-30 saying “I’m fine”. 
Working alongside Gareth Hall, we designed a thorough 
campaign that created conversation starters with ‘Talkers’. 

Media: InDesign, Illustrator, Photoshop, Cinema4D,  
After Effects

Ruomei Sun

BA (Hons) Graphic Design

Email: ruomeisun9@gmail.com

Instagram: @ruomeisun 

The main theme of this children’s book, explains why 
Annie has (Social Anxiety Disorder) SAD but not sad. It 
aims to let parents and children know about the inside 
world of social anxiety and encourage more people to  
be brave and to be themselves.

I designed different characters that are all associated with 
a role in the growth of Annie, revealing changes in her 
personality. The book is divided into two parts, the former 
one is about Annie’s childhood and the second is when 
she has already grown up.

Media: InDesign, Illustrator, Photoshop, Cinema4D,  
After Effects

IT IS NO FUN BEING 
ANXIOUS ANNIE. 
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Paige Ward

BA (Hons) Graphic Design

Email: paigewardx@hotmail.co.uk

Instagram: @pwardcreative 

Celestial Identities 

For my final project, I focused on astrology and how it 
can help you discover your identity and purpose in life, 
including how the planets can effect your emotions. 

Media: InDesign, Illustrator, Photoshop, XD
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“ My course was so inspiring and the 
advice and support I’ve received 
throughout, has been priceless”
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BA (Hons) Animation & Games Art

BA (Hons) Illustration & Design

BA (Hons) Fashion Design & Promotion

BA (Hons) Graphic Design

At the University of Sunderland, we offer design degrees to 
help you excel across the creative industry, giving you the skills 
and support needed to find your dream job with cutting edge 
equipment and specialist across the design world.   
Our drive is to help you succeed!

Develop your Illustrative skills with the full spectrum of  traditional and digital 
media from printmaking, painting and drawing to VR, AR and 3D. 

Explore every aspect of the Fashion Industry:  develop concepts, create designs, 
construct garments, understand retail concepts, and plan and manage events.

Challenge convention. Explore and experiment with creative ideas.  
Learn how to design in a way that maximises the impact of your design 
communication to change the world around you.

THINKING ABOUT  
A FUTURE IN DESIGN?  
WE’VE GOT YOU COVERED...

Be part of a vibrant thriving community of like-minded creative practitioners, 
both on campus and working in the creative industries. Realise your dream of 
working on the next big animated movie or game. 

SIGN UP TODAY
www.sunderland.ac.uk/study/art-design/



66

This catalogue was produced by students of 
BA (Hons) Graphic Design, University of Sunderland: 

Gareth Hall, Stage 3 – Design

With contributions by: 
Emilia Apreda, Stage 3 – Concept Visualisation 
Ionatan Pavel, Stage 2 – Creative Coding 
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